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2011

2017 A09utt 2 At W1 BLAIN ) Oile gadme i (S goiad| anaw 9t g Sl f Hlaw® A pgiddt A L@ ALE,YY 2 T Jouks
Base Year (100=2007)  wlu¥ diw
Table 1: Monthly Consumer Price Indices and the Annual Average in the UAE By Major Groups of Expenditure, 2011

douwgll) preuts jiodsd 2giST waliw pulawsi gdes oy gale  dasil guwle i i

Major Groups of Expenditure At ) HLAINI Ole game
szl::ge Dec. Nov. Oct. Sep. Aug. Jul. Jun. May Apr. Mar. Feb. Jan.
All items of consumer price index | 116.01 116.56 116.65| 116.67 116.17| 115.76| 115.93| 116.11) 115.60 115.39| 115.49| 115.75| 116.06 platl ulal! @8 511
Food and soft drinks 129.60| 135.18) 134.41| 134.90| 133.31) 131.76 131.11| 129.02| 127.19| 12550/ 123.95 124.46 12438 Sl e el pilly a2 ¥l
Beverages and tobacco 11873 122.17) 122.17| 122.17| 122.17) 116.99] 116.99| 116.99| 116.99 116.99| 116.99| 117.05 117.05 g At gl ey g il
Textiles, clothing and footwear 106.38| 108.39) 109.04| 108.96| 107.55| 107.49 107.15 104.89| 104.43| 104.31) 105.36| 104.65| 104.27 Lo Vg L UL
Housing 110.80| 108.67 109.01| 109.01| 108.99| 109.28| 110.09| 111.89| 111.70| 111.78 112.58 112.98| 113.68 Sty el gy oldly ySual!
Furniture and household goods 123.14 126.09) 125.64| 125.53| 125.36| 124.44| 124.17| 123.37| 120.55| 120.57| 119.90| 120.42| 121.60 At 3l elaally ol jugeend!
Medical care 105.75| 106.14| 106.16| 106.09| 106.08| 106.12| 106.02| 104.99| 10499 104.99| 105.56| 105.90| 105.95 EESPN LA PREN
Transportation 118.82| 118.88) 118.89| 118.74 118.77 118.77| 118.76| 118.89) 118.87| 118.81 118.46 119.06| 118.97 Jadl esleas
Communications 98.16) 9820/ 9820 9820 98.19| 98.13| 98.12) 98.18| 98.47| 9847 9849 9690 98.38 a¥layyl
Recreation and culture 11433 114.39) 114.32| 11432| 114.23| 11420 11420 114.21) 114.22| 114.22| 114.22 114.88| 11451 Aalailly g !
Education 133.60| 136.92) 136.92| 136.92| 136.92| 131.94| 131.94 131.94| 131.94| 131.94 131.94 131.94| 131.94 elad]
Restaurants and hotels 131.82| 134.55 134.80| 134.82| 130.81) 130.52| 130.52| 130.51| 130.52| 130.59 130.55 131.91| 131.76 GsLially wellall
Miscellaneous goods and services | 121.88| 123.06 123.44 123.02 123.42| 122.64| 122.23| 121.63| 120.83) 120.86 120.47| 121.01| 119.95 degiin il g plu

Source: National Bureau of Statistics. colimn M Giogll 5810 uall
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Table 2: Yearly Consumer Price Indices in the UAE by Major Groups of Expenditure, 2007-2011

Major Groups of Expenditure

2011

Bonil) A yalt O yLe¥ ) AT ga

2010

U.A.E

2009

2008

2007

At 1 BN Ole gane

All items of consumer price index 116.01 115.00 114.00 112.25 100.00 platl ulalf @3 ,11
Food and soft drinks 129.60 122.42 117.20 116.27 100.00 AdgmSIl yul by piudl g B2 Y
Beverages and tobacco 118.73 116.23 114.78 103.72 100.00 il g At gl by gyl
Textiles, clothing and footwear 106.38 108.40 114.06 119.77 100.00 LY g Ly ML
Housing 110.80 113.56 113.90 113.43 100.00 3Ll L eIl g ol Sl
Furniture and household goods 123.14 118.86 113.56 106.97 100.00 a5 claally ol g
Medical care 105.75 105.26 106.18 107.77 100.00 PN (LN P
Transportation 118.82 114.54 110.79 105.74 100.00 Jadl asleus
Communications 98.16 98.12 104.15 100.96 100.00 Yl
Recreation and culture 114.33 109.33 104.40 105.24 100.00 Aalal g g !
Education 133.60 128.89 119.25 108.55 100.00 (ealazd!
Restaurants and hotels 131.82 130.84 129.70 123.68 100.00 3Ll eallall
Miscellaneous goods and services 121.88 117.31 115.68 112.06 100.00 degiie il g plu

Source: National Bureau of Statistics.
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Table 3: Yearly Consumer Price Indices and the Percentage Changes by Major Groups of Expenditure, 2010-2011
Sl A att O yle¥ | AL ga

Major Groups of Expenditure VAL Aty BLAY Y Ole game
AT A
2011 2010
%
All items of consumer price index 0.88 116.01 115.00 pladl wliat! o8 11
Food and soft drinks 5.87 129.60 122.42 AdgmSIl pud alyg pidlg 302 Y
Beverages and tobacco 2.15 118.73 116.23 il AdgmSIl by g
Textiles, clothing and footwear -1.87 106.38 108.40 L0 g s DAL
Housing 243 110.80 113.56 3Ll el eIl g ol Sl
Furniture and household goods 3.60 123.14 118.86 a3l elaally el jgeend
Medical care 0.46 105.75 105.26 FEPN | FEAPRES
Transportation 3.74 118.82 114.54 Jadl aleas
Communications 0.04 98.16 98.12 EY Y]
Recreation and culture 4.57 114.33 109.33 aalailly g !
Education 3.65 133.60 128.89 elat!
Restaurants and hotels 0.75 131.82 130.84 3Lty @ellatl
Miscellaneous goods and services 3.90 121.88 117.31 degiia calans gl

Source: National Bureau of Statistics. celias M ilagll 5S L0 1 yall
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Table 4: Yearly Consumer Price Indices and the Percentage Changes by Food and Non-Alcoholic Beverages Groups, 2010-2011
Basmit! A patt S sl AT ga

Food and Non-Alcoholic Beverages Groups UAE A g pus Oy gyl g AN Y Sile gasme
AT A
o 2011
Food and non-alcoholic beverages groups 5.87 129.60 122.42 A gmSI yd Olig yildlg daia Y
Cereals and their products -3.36 126.67 131.07 Lgl=tiiag Cagunt!
Meat & poultry 16.32 133.12 114.44 O gally agelll
Fish 10.96 150.59 135.72 Hleny!
Milk products and eggs -2.30 109.57 112.15 oadl s HLV! el
Oils and fats 3.66 122.77 118.43 Ol g gy I
Fruits 1.33 136.49 134.70 aSigall
Vegetables 8.30 134.23 123.95 il g yunst|
Dried and tinned pulses 3.71 133.29 128.52 ddally Aaltl Jeadl
Sugar and sugar products 0.21 128.43 128.16 ailmiiag HSuull
Spices -0.37 148.12 148.68 Julgt!
Nuts 3.18 123.26 119.46 ol S
Tea, coffee and cocoa 6.32 118.54 111.50 HISISINg ol g oLl
Beverages and soft drinks 11.59 118.96 106.60 alds Mg culyg yall

Source: National Bureau of Statistics. celias S ilagll 50 4y uall
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Table 5: Yearly Consumer Price Indices and the Percentage Changes by Alcoholic Beverages & Tobacco Groups, 2010-2011
Ssitl A yalt Oiiyle¥l AT g

Alcoholic Beverages and Tobacco Groups UAE AL g Al 9SOy g ik Sile gamo
S s 2011
%
Alcoholic beverages & tobacco 2.15 118.73 116.23 g A gmSI | Dilag it |
Alcoholic beverages 0.68 121.99 121.17 EPPE S FENTPRV.AY
Tobacco and its products 4.19 120.06 115.24 wiloniiag pcd!
Cigar 9.07 123.04 112.81 el
Cigarettes 1.16 117.07 115.73 kel
Source: National Bureau of Statistics. celias M ilagll 5S00 1 yaall

2011-2010 23019 (uad b Ol gramns s 3idldf Caad 9 Sl jlaws Ay goicud ) At ALE YY1 16 J gt
Table 6: Yearly Consumer Price Indices and the Percentage Changes by Textiles, Clothing & Footwear Groups, 2009-2010
Bl A yatt Siipled) A ga
U.A.E

Textiles, Clothing & Footwear Groups 0 g e M Dile game
S B 2011
%
Textiles, clothing & footwear -1.87 106.37 108.4 iy ML
Men’s clothing -1.57 106.97 108.68 Al 1 S
Clothing accessories -27.48 78.64 108.43 MLl Galgl
Women’s clothing -6.89 102.43 110.01 ALt L ML
Fabrics and tailoring expenses -16.85 97.58 117.36 Jueniill Cayylina g 2duadY
boys and girls clothing 0.94 111.74 110.70 La¥ellg aalid! s SU
Footwear -5.07 85.19 89.74 LAYl

Source: National Bureau of Statistics. celias U ibagll 58,0 sl
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Table 7: Yearly Consumer Price Indices and the Percentage Changes by Housing Groups, 2010-2011
Bl A palt Ofjle ) A9

. U.A.E
Housing Groups =
BTl (- W)
= 2011

%
Housing -2.43 110.80 113.56 PR [
House Rent -3.14 110.37 113.95 alylea
Value of housing maintenance 11.51 140.03 125.57 OSal | Dlun 4agd
Value of water consumption 7.69 108.20 100.47 old! UM gl 4ad
Value of electricity consumption -4.31 102.08 106.68 e L, eI Mgl A
Value of gas consumption 17.96 182.67 154.85 S Mgl 33
Liquid fuel 0.29 124.90 124.54 R PN |
Dry or solid fuel 2.79 122.52 119.19 Lenll gl Caladl 393l
Source: National Bureau of Statistics. celias M ilagll 5SL0 1 yaall
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Table 8: Yearly Consumer Price Indices and the Percentage Changes by Furniture and household goods Groups, 2010-2011
Somill e palt Of yLat! AT ga

Furniture and household goods Groups = L0 AL 3 Ohall g O juganld Ole gasme
BTl { W)
o 2011
(1]
Furniture and household goods 3.60 123.14 118.86 A 3| Stk g O jugamad |
Furniture, carpets and bedspreads -9.57 97.32 107.62 iolall g sl g a5y
Tools and electrical equipment -3.14 104.88 108.28 AL e8I il gt g el ga ¥
Utensils and household equipment -8.39 136.52 149.02 A5l el ga¥y SlgY
Small tools and miscellaneous accessories 26.80 147.38 116.23 degiill 3olsUl g 3 puhunll el ga¥
Household cleaning materials 0.16 123.39 123.20 ad yd ! Aala il slge
Household Services 8.75 126.44 116.26 a3 slaas

Source: National Bureau g cslias M ilagl 3SL0 syall
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Table 9: Yearly Consumer Price Indices and the Percentage Changes by Transportation and Communications Groups, 2010-2011
Buoill A yalt Oiiple¥l AT g

Transportation and Communications Groups . UAE OYLai¥Wig Jaidt Ole gase
i A
o : 2011
Transportation 3.74 118.82 114.54 Jas
Private cars -4.21 101.03 105.47 Losladl ol el
Motorcycles -17.83 82.80 100.76 L, wls
Tires 6.73 126.62 118.64 i)Y
Spare parts -6.37 111.17 118.73 Olatl plad
Batteries 2.30 160.19 156.58 abylay
Maintenance and repair services -1.56 125.42 127.41 rbaig Bls clons
Gasoline 10.42 124.04 112.34 O !
Diesel 4.05 133.17 127.99 Joed!
Qils 5.18 123.42 117.35 Siga
Driving lessons expenses -4.99 108.38 114.07 @lled! 3503 @ulas culass
Registration fees of personal transport 4.05 101.77 97.81 Lenzadl S50 PBlug Juoeed Cayylna
Bus transport -0.42 128.17 128.71 e Maltly Jadl
Taxi transport -6.36 107.95 115.28 35 sl sl Jadl!
Air transport 11.13 102.52 92.25 el Jadl
Communications 0.04 98.16 98.12 OYLaiy
Expenses of fixed line services -0.45 113.02 113.53 Tl (gl clans claay
Purchase of mobile phones -16.02 66.92 79.68 Aayl il ggll 5 gl £l o
Expenses of mobile services -0.13 89.18 89.30 UG gl ciloas ol
Expenses of home Internet 3.34 109.53 105.99 Il gl cd oW Cayslas
Fees for postal services 0.40 123.43 122.94 Ao alaasag )

Source: National Bureau of Statistics. celias M ilagll 55 L0 1y aall
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Table 10: Yearly Consumer Price Indices and the Percentage Changes by Medical Care and Education Groups, 2010-2011
SAitl A palt Oif yLatl AT ga

. . U.A.E
Medical Care and Education Groups i el g Aval) Slodd Ole gasne
o A

o 2011 2010

%
Medical care 0.46 105.75 105.26 Awiall
Medicines and vitamins 1.21 104.69 103.44 lialiig agal
Other pharmaceutical products 3.71 110.24 106.30 Gl A s eilmiia
Eyeglasses and contact lenses 2.17 127.70 124.99 Lo clwaadl g dadatl el HUs |
Doctors fees 17.65 111.83 95.06 Ll Caglins
Dentists fees -19.42 82.48 102.35 ol LT oy ylias
Expenses of medical tests and X-ray -0.64 114.96 115.70 Aaa g dadatl Sl Caylins
Costs of hospitalization at government hospitals 0.69 64.65 64.21 dungSodl liadniad s - Mallg AalBY) oSS
Costs of hospitalization at private hospitals -11.86 95.21 108.02 Aol b inid b - Malls 2al8¥) aIss
Education 3.65 133.60 128.89 adard
Education fees within the State 3.45 133.37 128.93 Ugd S @bl agus
Tutorial fees 17.70 149.13 126.71 Lvgins ug)d
Source: National Bureau of Statistics. celias U iagll 58,0 sl
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Table 11: Yearly Consumer Price Indices and the Percentage Changes by Restaurants and Hotels Groups, 2010-2011

Basmit) A alt Ol yLe¥ ) AL ga

Restaurants and Hotels Groups UAE Paliat g peliall Sle gemne
2011 2010
Restaurants and hotels 0.75 131.82 130.84 @alially eellal
Meals in restaurants 1.06 135.91 134.48 pelbll J5 b ole
Meals and carryout restaurants 0.15 128.40 128.21 Ecllall e ol cildbyy el
Expenditure on fresh juices 4.14 145.45 139.66 A Hlall ilaall Lle 3lasy!
Expenditure on hot and cold beverages 1.85 111.81 109.78 sayldlg sl alyg pad! e Glasyl
Expenses of hotel 2.81 114.12 111.00 Bt Asls culsay

Source: National Bureau of Statistics. celias U ilagll 58 L0 uall
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Table 12: Yearly Consumer Price Indices and the Percentage Changes by

Recreation and Culture Group

Recreation and Culture
Groups

Seomit! A palt Ol ylatt A ga

A
s
%

UA.E

2011

2010

s,2010-2011

48133 g e g | Ol gave

Recreation and culture 4.57 | 114.33 | 109.33 PEIFH Py PRty
TVs 192 118.78| 11655 O 2l 35 ga]
Reader (D.V.D) -4,66 | 161.80| 169.71 (DV.D) _of ,3i a5l
Receivers 69.40 | 9737 57.48 Iz 5 5
Cameras and display images .

. -18.16 0.48 | 110. [ o ye ¥yl yalS
machinery ? > spall poe ey Sl
Camcorders -11.55| 141.57 | 160.06 aall el wls
Movies & photography X

. 368 | 160.32 | 154.63 gl la Hliiuag a Mol
supplies = of
Acidification of movies and .

< 436 111.06| 106.42 gondl il g a8l nses
extracting images 3 2 d of
Flowers and plants 26.08| 107.13| 8497 aliladly Hea 3l
Toys 1899 | 105.64| 88.78 JLLY Ll

i Leieed! y9a9 »5Leudl 3Layl
E?<pend|ture on theaters, 334 11632 | 12034 wedl 939 ol e Blas
cinemas and concerts S Mamtlg
Expenditure on the clubs -1.11 | 114.65| 115.94 @als ! Gle alasy!
£ .
Z;(z:ndlture on museums and 1274 13312 11807 |  Olsssd! G5lums cam bl e GLY
Subscribe to satellite channels 0.69| 111.95| 111.19 LGl clgiatl 3 Gl may
Expenditure on books 11.65| 119.78 | 107.28 S e plasy
Expenditure on newspapers 0.00| 100.00 | 100.00 camall Sle Glasyl
Expenditure on magazines -0.45| 13622 | 136.83 ezl le layl
Textbooks 1.85| 128.03 | 125.70 Al ) 8
Pencils and liquid and dry pens -0.23 | 276.43| 277.07 | caladly Bladl ply jolos H ﬁ)«l:;‘
Rulers and erasers 25.16 | 177.62 | 141.92 abletly Hbladl
Ink, paper and notebooks 15.34 | 123.38| 106.97 yilaadlg Goelly yumd!
tB(:g:' painting and drawing 3501 25530 189.10 ol 53l w1 3L o
Computer 0.64| 9830, 97.67 Cguult!
Costs of weddings and grief 3.85| 10636 | 102.41 Ol 3y 21 ,a¥1 Calss

Source: National Bureau of Statistics.
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Table 13: Yearly Consumer Price Indices and the Percentage Changes by

Miscellaneous goods and Services Groups, 2010-2011
BAsit) A yalt Ol yle¥ | AL ga

S

Miscellaneous goods and
Services Groups

-~

Acwd

g
%

U.A.E

2011

2010

Ae ol Slodtl g alud | Ole gaxe

:23‘;!:"““5 goodsand 3.90 | 121.88 | 117.31 e 57301 Sty el
Men'’s shaving 0.95| 106.18| 105.18 Ll Il 28l
Women'’s salon services -0.96 | 135.60 | 136.92 LSl aliglatl aleas
Perfumes 1.60 | 113.14| 111.36 g—1aall
Cosmetics 6.10| 137.27| 129.38 Jazitl sl gl
Shaving tools and materials 526 | 110.08 | 104.58 LMl 3l gag ol 9ol
190 5830 10| Ak i 1
::232:’“ and body odor 07| 10913 111.44 1 e el 5yl
Hair or body oils 7.41| 117.37 | 109.28 NSPENY o el g
Oud & Incense 24.02| 9575| 77.20 29—l 39—l
Creams of all kinds 0.57 | 102.63| 102.05 Lgelgils eul a1
Powder -3.80| 115.08| 119.63 3539
Henna 433 94.19| 90.28 Ny
Hair dyes 6.96 | 104.07| 97.30 aadl flual
Accessories -526 | 11092 | 117.08 @yl g
Brushes and toothpaste 7.02 | 142.63| 133.27 Ol (g omang i pa
Shampoo and toilet soap -1.51] 115.17 | 116.94 plesdl Gliog sualiat!
Diapers 7.88| 17193 | 159.37 JLLY el las
Tissues -0.17 | 119.54 | 119.74 480!l Ll
Women'’s towels -12.00 | 95.79 | 108.85 Lt dogatl
Toilet tissues 3.04| 199.77 | 193.87 cedlgdl asles
Gems and jewelry 31.03 | 234.46 | 178.94 le gually Aoy ,SI 5lea Y
Watches -12.94 | 115.27 | 132.40 adl eslela
g::lzirng and hand bags and 1614 10298 8867 LeasLs L sl Lo ST L
School bags 076 | 6693 66.43 Ly Alas
Sunglasses -6.45| 11520 | 123.14 daadll alyUa

Source: National Bureau of Statistics.
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2011-2010 Acsiti Sl g
Cont'd./ Table 13: Yearly Consumer Price Indices and the Percentage Changes

by Miscellaneous goods and Services Groups, 2010-2011
Bsil! A sal Sifsle¥ i Al ga
U.A.E

Miscellaneous goods and 5
Services Groups

Ay Ao gl Siladde) g atudt Oile gane
a3 2011 2010
%

[F)z:;c;rrtlssumg and renewal of 269 9771 10047 el Sl gy gyl g
Other expenditures 428 | 104.28 | 100.00 &l alas
Fees for issuing health cards 11.08 | 108.79 | 97.94 Lmall clBladl 2l il agu)
Health insurance -351| 10097 | 104.65 el call]
Cost of insurance services -1.49 | 113.15| 114.86 ol slens 3413
Sniﬁpclz;‘:;tm bring 3827| 13567 98.12 Aleall il (1S oIS
Source: National Bureau of Statistics. celan U il gl 38,00 all
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processing and entry. The procedures included the following:

a.  Asurvey questionnaire entry program was equipped with a screen
for every page of the questionnaire.

b.  Theprogram was fed with alist of reference provisions of automatic
editing of the questionnaire regarding data editing and logic.

c.  The effectiveness of the program was checked through entering
two experimental questionnaires, one of them was wrong and the
other was correct.

d. Thedataentrystaffwasselected from specialized teamin computer
programming; they were fully trained on the entry program.

e.  Reentry was carried out for 20% of the entered questionnaires to
ensure that the data entry staff entered questionnaires correctly
and in accordance with the questionnaires provisions. The result
of the reentry was 100% consistency.

f.  Thefilesof the entered data were received, examined, and reviewed
by project administration before findings were extracted. The
project administration carried out many checks showing data
logic and coherence. An example of these checks was comparing
the data of current month with the data of previous month,
comparing the data of the sources, and comparing data between
emirates.

5.1.3 Other technical remarks

There are some important technical remarks that must be taken into
consideration upon reviewing this report; they are as follows:

1.

Datais collected from all emirates; and the data sources were distributed
among those emirates.

Some price values and price indices in the tables contain decimals,
which do not appear in the tables; hence, careful dealing was required
when values are computed manually.

Data classification was in accordance with international
recommendationsusingapprovedclassifications. Therecommendations
of national accounts concerning classification of consumer groups were
adopted using (COICOP).

(30)



Chapter Five

Data Quality

5.1 Data accuracy

5.1.1 Statistical errors

The findings of the survey are affected by statistical errors due to using
sampling in conducting the survey, rather than using comprehensive enumeration
for the units of the target population, which increases the chances of having
variations from the real values we expect to obtain from the data, had we conducted
the survey using comprehensive enumeration.
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5.1.2 Non-statistical errors

Non-statistical errors are probable in all stages of conducting the project
during data collection or data entry. The non-statistical errors can be summarized
in the following;

. Non-response errors: The selected sources of this year showed major
cooperation with interviewers; not a single case of non-response was
reported this year.

. Response errors (respondent), interviewing errors (interviewer), and data
entry errors: To avoid this type of error and reduce their effect, the project
administration has adopted a number of procedures that ensured their
reduction to the lowest level. The procedures include:

1. With respect to respondents: More than one visit was paid to every
source to explain the survey objectives and data confidentiality.
However, the visits to data sources contributed to empowering
relations, cooperation, and verification of data accuracy.

2. Interviewer’s errors: A number of procedures were taken to empower
data accuracy throughout the process of field data compilation. These
procedures included:

a. Interviewers were selected based on educational qualification,
competence, and assessment, and they were trained in theory and
in practice on the questionnaire.

b. Also, meetings were held to remind interviewers of instructions
and explanatory circulars were handed out about the survey.

3.  Data entry errors: A number of procedures were taken to verify data
quality and consistency and empower data accuracy throughout

(29)
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4.4 Weighting system

The CPI weights reflect the relative significance of goods and services in
the consumer basket. Data on household Income and expenditure of goods and
services represented in the consumer basket was collected through the emirates
Income and expenditure Survey, which was carried out during the year 2007.

The value of consumption of each item of goods and services in the
consumer basket reflects the relative significance of that item in the total of emirate
consumption patterns in that period. The overall value of the consumer basket is
assumed to be one hundred thousand points (100,000). The relative significance
of each item in the consumer basket is determined on the basis of assigning that
item a relative weight (out of the total weight of 100,000 points), which is directly
proportional to the relative size of that item in terms of the overall value of the
basket. Weights of various items in the consumer basket have been calculated
for each emirate and the overall UAE separately. This approach has allowed us
to produce a CPI for each of the emirate separately. Therefore, all item indices
representing the UAE are not calculated on the basis of weighted average for the
seven emirates as it may look for some readers.

Major Groups of Expenditure Weights

Food and non- alcoholic beverages 13,936
Alcoholic beverages and tobacco 218
Textiles, clothing and footwear 7,580
Housing 39,334
Furniture and household goods 4,208
Medical care 1,124
Transportation 9,941
Communications 6,932
Recreation and culture 3,067
Education 4,004
Restaurant and hotels 4,348
Miscellaneous goods and services 5,308

General Consumer Price Index 100.000

(28)



Chapter Four

Methodology

4.1 Data collection

Price dataare collected through personalinterviews, by a team of researchers,
from shops and retail outlets such as grocery stores, hypermarkets, supermarkets,
fabrics and clothing shops, restaurants, public service institutions, private schools,
doctors and others. It should be noted here that there is a coordination and a
cooperation in the data collection mechanism between the different emirates,
where the National Bureau of Statistics collects prices data from the northern five
Emirates only, while each of the Statistics Centre - Abu Dhabi, and Dubai Statistics
Center, collects data from the emirates of Abu Dhabi and Dubai, and provides
them to the National Bureau of Statistics on a monthly basis.

The interviewers were provided with questionnaires that included all
required items and data sources along with detailed descriptions of goods and
outlets, and the methodology was set to collect prices that cover all prices of goods
and services according to its market cycling and alternation.

4.2 Editing and reviewing of data

By the end of data collection in all emirates, data are edited according to the
following process:

. Logical revision to prices by comparing prices of goods and services with
others in different sources and other emirates. Whenever a mistake is
detected, it should be returned to the field for correction.

. Arithmetic revision of average of items prices in the emirates and the general
average in all emirates.

. Field revision of a sample of collected items prices.

4.3 Calculation of price indices

The price indices are calculated using Laspeyres Equation. This equation
applies weighting through base-period quantities. According to this equation, the
index for each commodity is calculated first, then for each group until it becomes
possible to calculate the general price index.

(27)
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plays a pivotal role in influencing the movement of the general index of consumer
prices in the UAE, in addition to other commodity groups, such as clothing,
footwear.

Figure3: The relative importance of major groups of expenditure within the
consumer basket for the year 2007

Major Groups
m Food and non-alcoholic beverages m Alcoholic beverages and tobacco Textiles, clothings and footwear
Housing Furniture and household goods Medical care
® Transportation ®m Communications m Recreation and culture
Education Restaurants and hotels = Miscellaneous goods and services
44%  53% 14.0%

4.0% 0.2%

39.0%

(25)

S
> w»n
= £
s 3
c ®
gﬂ
® N
S a
o o
s
S a

=
®
(]




")
(]
=
]
=
(]
%
‘=
-
S
[}
£
3
w
£
)
YY)

=
Y
-
]
@
=
3
£
£
<

Consumer Price Index

Fujairah, a stable increase of 3.00%, resulting primarily from prices increase in food
and non-alcoholic beverages, education, and housing, prices in Sharjah recorded
an increase of 1.66% during the year 2011, resulted primarily from prices increase
in food and non-alcoholic beverages, education, and transport services.

Prices in Abu Dhabi has been recorded an increase by 1.88% in 2011
compared with 2010, while Dubai has seen an increase of 0.52%.

Figure 2: Consumer price index by emirate, for the year 2011
130 7

125
120 0/6\9\9/0/0\‘_—_0
115

105
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920 T T T T T

UAE Abu Dhabi Dubai Sharjah Ajman Umm Ras

Fujairah
Al-Qiwain Al-Khaimah Haira

Emirate

3.3 The Consumer Price Index by main groups during 2011 (Base year 2007 =
100)

Average index of consumer prices at the state level for 2011 was 116.01.00,
compared with 115.00 in 2010, and therefore the rate of general inflation of
consumer prices for 2011 (0.88%), which is the same rate recorded in 2010.

The inflation in consumer prices in 2011 compared to 2010, is due to the
rise in the prices of each of education by 3.65%, recreation and culture by 4.57%,
food and non-alcoholic beverages by 5.87%, health care by 0.46%, furniture and
household goods by 3.60%, transportation by 3.74%, alcoholic beverages and
tobacco by 2.15%, miscellaneous goods and services by 3.90%, restaurants and
hotels by 0.75%, and communications by 0.04%. In contrast, the following groups
reduced, housing by 2.43%, and clothing and footwear by 1.87%.

The decline in some major groups making up the consumer basket, which
has a high relatively importance compared to other commodity groups, as a group
of housing, which accounts for approximately 38% of the consumer basket, which

(24)



Chapter Three

Main Findings

3.1 The Consumer Price Index during 2011: (Base year 2007 = 100)

The annual consumer price index in the United Arab Emirates for 2011
increased by 0.88% compared with the previous year, and it is the same percentage
change in the prices reported in 2010. The growth in CPI 2011 was due to the
increase in the prices of education, recreation and culture, food and non- alcoholic
beverages items, furniture and household goods, transportation, communications,
medical care, alcoholic beverages and tobacco, miscellaneous goods and services,
and restaurants and hotels.
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Figure1: Consumer price index in the UAE for the period, 2007-2011

120
115 /
< 15,00 116.01
-g 114.00
£ 110 11225
B
&
]
= 105
2
5
S 100 100.00 | | | |
S Nig & AD AN
A® A® A® A® 1®
Years

3.2 The Consumer Price Index by emirate during 2011: (Base year 2007 = 100)

Prices reported in Ras Al-Khaimah have shown an increase of 3.04%,
resulting mainly from prices increase in food and non-alcoholic beverages, Textiles,
clothing and footwear, Furniture and household goods, Recreation and culture,
and education, while prices in Umm Al- Qiwain reported a rise of 5.29%, due
to the high prices of food and non-alcoholic beverages, recreation and culture,
transport services, and education, and prices in Ajman reported an increase of
3.53%, resulting mainly from prices increase in food and non-alcoholic beverages,
transport services, and furniture and household goods, as recorded prices in

(23)



The base time:

Refers to the period with which the current period is compared.

Consumer basket:

The categories of classified goods and services used by the consumer.

Weights:
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They reflect the relative weights of commodities and services within the
consumer basket or in the economy.
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Base prices:

Refers to the prices of goods and services in a period with which current
prices are compared.
Percentage change in price index:

It is the change on the index, calculated by dividing the price index of a
particular period by the price index of another comparison period multiplied by
one hundred then subtracting one hundred.
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Chapter Two

Concepts and Terminologies

Data sources:

The data sources are the establishments which data on prices of goods
and services related to the survey, are collected from, they include hypermarkets,
supermarkets, groceries, cloth stores, restaurants, hospitals, public service
institutions, private schools and physicians.
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Inflation:

The overall general upward price movement of goods and services in
economy. The inflation is calculated according to the following equation:

Inflation rate = L_ x100
Pi

where: P; is the general price level in the comparison year.
P;_q is the general level of prices of the previous year.

Price index:

It is a statistical tool used for measuring changes in prices of purchased
goods and services during different temporal intervals.

Purchasing power of money:

The value of money as measured by the quantity and quality of goods and
services it can buy.

Laspeyres equation:

An equation used for calculating price indices, which measures comparative
period prices in relation to base period prices multiplied by proportional weight of
commodity or goods groups throughout the base year.

Consumer price index:

It is a table containing the consumer price index during the current period
compared with the previous period.

Consumer price:

A price paid by a household to gain a commodity or service.

(21)



1.4 Report Structure

The report is divided into five chapters as follows:

2 . Chapter One: Comprises an introduction to the prices survey and price
é < indices including the survey program and objectives, the use of price indices
<5 2 and report structure.
23
E % . Chapter Two: Presents the main concepts and terminologies used in the
£ g report with a brief description for each of them.
=3
n < . . .
s . Chapter Three: Presents the main findings of the prices survey.
V)
. Chapter Four: Presents the methodology of the fieldwork in terms of

questionnaire, sample and fieldwork data collection activities. In addition,
the chapter discusses data processing and tabulation.

. Chapter Five: Addresses the quality of the data and findings through
discussing the main remarks on the fieldwork as well as comments and
remarks on the tables.

. Statistical Tables: Presents the main findings at the level of the United Arab
Emirates.

(20)



Chapter One

Introduction

NBS has begun its activities of collecting data on the prices of consumer
for establishing updated indices since the beginning of 2007. This effort has been
initiated in conjunction with the launching of the first Emirates Income and
Expenditure Survey, which allows for calculating the appropriate weights needed
for calculating the (CPI). Price collection for thousands of commodities and services
from the all emirates of the state leads to the establishment of the consumer basket
(CB). This basket, once identified and proved to be stable, is studied on a regular
basis.
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This bulletin includes Consumer Price Indices for the year 2011.

1.1 Project Objectives

The prices survey provides mainly the following:

- Data on consumer price indices in the United Arab Emirates (UAE), and for
each emirate.

- Data on prices and indices time series, to serve the policies and decision
mabkers.

- Measuring the inflation rates in the UAE.

1.2 Coverage

Prices are collected from 250 outlets distributed among all emirates,
(COICOP) used for the classification of consumer commodities. The total number
of commodities included in calculating consumer price indices amounted to 1000
commodities.

The year 2007 was used as the base year in the UAE. CPI produced separate
indices for the whole state, Abu Dhabi, Dubai, Sharjah, Ajman, Umm Al-Qiwain,
Ras Al- Khaimah, and Fujairah.

1.3 Uses of Price Indices

Price indices are usually used as a tool for measuring changes in prices of
goods and services and monitoring price trends, market conditions and cost of
living. However, the price indices do not reflect other factors affecting costs of
living, e.g., quality and quantity of purchased goods. Thus, it is considered as one of
many indicators which can be used for examining the costs of living. On the other
hand, the price indices are widely used for measuring inflation rates and economic
recession.

(19)



. Housing by - 243 %.

. Furniture and household goods by 3.60 %.
) . Medical care by 0.46 %.
% c . Transportation by 3.74 %.
7=, § . Communications by 0.04 %.
'é é . Recreation and culture by 4.57 %.
E § . Education by 3.65 %.
5 < . Restaurants and hotels by 0.75 %.
S . Miscellaneous goods and services by 3.90 %.

4. Consumer price indices by major groups of expenditure during 2011
compared with 2007 as follow:

. Food and non- alcoholic beverages by 29.60 %.
. Alcoholic beverages and tobacco by 18.73 %.
. Textiles, clothing and footwear by 6.38 %.
. Housing by 10.80 %.
. Furniture and household goods by 23.14 %.
. Medical care by 575 %.
. Transportation by 18.82 %.
. Communications by -1.84 %.
. Recreation and culture by 14.33 %.
. Education by 33.60 %.
. Restaurants and hotels by 31.82 %.
. Miscellaneous goods and services by 21.88 %.

(18)



Executive Summary

Price Indices are usually used as a tool for measuring changes in prices of
goods and services and monitoring price trends, market conditions and cost of
living. However, the Price Indices do not reflect other factors affecting costs of
living, e.g., quality and quantity of purchased goods. Thus, it is considered as one of
many indicators which can be used for examining the costs of living. On the other
hand, the Price Indices are widely used for measuring inflation rates and economic
recession.
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The main results (2011 compared with 2010 and the base year 2007):

1. Consumer price indices during 2011 compared with 2010 as follow:

. UAE by 0.88 %.
. Abu Dhabi by 1.88 %.
. Dubai by 0.52 %.
. Sharjah by 1.66 %.
. Ajman by 3.53 %.
. Umm Al- Qiwain by 5.29 %.
. Ras Al-Khaimah by 3.04 %.
. Fujairah by 3.00 %.

2. Consumer price indices during 2011 compared with 2007 as follow:

. UAE by 16.01 %.
. Abu Dhabi by 21.57 %.
. Dubai by 16.47 %.
. Sharjah by 14.61 %.
. Ajman by 18.07 %.
. Umm Al- Qiwain by 18.82 %.
. Ras Al-Khaimah by 17.41 %.
. Fujairah by 17.48 %.

3. Consumerpriceindicesbymajorgroupsofexpenditureduring2011compared
with 2010 as follow:

. Food and non- alcoholic beverages 5.87 %.
. Alcoholic beverages and tobacco by 2.15 %.
. Textiles, clothing and footwear by -1.87 %.

(17)



(16)

undjng jenuuy
S3dIpu| 3l PWNSUOD)




Figure

Figure

1

2

3

List of Figures

Consumer Price Index in the UAE for the Period, 2007-2011

Consumer Price Index by Emirate, 2011

The Relative Importance of Major Groups of Expenditure
within the Consumer Basket for the Year, 2007

List of Maps

Inflation Rate during 2011 compared with 2010

Inflation Rate during 2011 compared with the base year 2007

Inflation Rate during 2010 compared with 2009

(15)

Page

(23)

(24)

(25)

Page

52

53

54

S
> w»n
= £
s 3
S o
&"
®
S a
o o
= 5
S 2
)
®
(]




n
(]
i
<
=
(]
=
=
-9
-
[}
£
=
n
c
(=)
Y

=
I
i
S
@
©
3
£
<
<

10

11

12

13

List of Tables

Monthly Consumer Price Indices and the Annual Average in
the UAE by Major Groups of Expenditure, 2011

Yearly Consumer Price Indices in the UAE by Major Groups
of Expenditure, 2007 —2011

Yearly Consumer Price Indices and the Percentage Changes
by Major Groups of Expenditure, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Food and Non-Alcoholic Beverages Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Alcoholic Beverages & Tobacco Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Textiles, Clothing & Footwear Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Housing Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Furniture and Household goods Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Transportation and Communications Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Medical Care and Education Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Restaurants and Hotels Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Recreation and Culture Groups, 2010-2011

Yearly Consumer Price Indices and the Percentage Changes
by Miscellaneous goods and Services Groups, 2010-2011

(14)

Page
38

39

40

41

42

42

43

43

44

45

46

47



Subject

Chapter One

Chapter Two

Chapter Three

Chapter Four

Chapter Five

Table of Contents

List of Tables

List of Figures

List of Maps
Executive Summary

Introduction
1.1 Project Objectives
1.2 Coverage
1.3 Uses of Price Indices
1.4 Report Structure

Concepts and Terminologies

Main Findings
3.1 The Consumer Price Index during 2011

3.2 The Consumer Price Index by Emirate
during 2011

3.3 The Consumer Price Index by Main
Groups during 2011

Methodology
4.1 Data Collection
4.2 Editing and Reviewing of Data
4.3 Calculation of Price Indices
4.4 Weighting System

Data Quality
5.1 Data Accuracy

Maps
Tables

(13)

Page
(14)
(15)
(15)
(17)

(19)
(19)
(19)
(19)
(20)

(21)

(23)
(23)

(23)

(24)

(27)
(27)
(27)
(27)
(28)

(29)
(29)

(31)
51

S
> w»n
5 £
3 3
[ =2
&R
® 5
£ &
s °
(=
S o
(a)
("]
(]




2
(V)
2s Abbreviations
o =2
LS
e =
5 S
£ £
= £
2 < EU: European Union
S
ISIC - 3: International Standard of Industrial Classification (version - 3).
AED: Arab Emirate Dirham.
NBS: National Bureau of Statistics.
UAE: United Arab Emirates.
SNA93: System of National Accounts.
WB: World Bank.
CB: Consumer Basket.
CPI: Consumer Price Index.
UN: United Nations.

COICOP:  Classification of Individual Consumption by Purpose.

(12)



Preface

The National Bureau of Statistics (NBS) is working hard to develop an
appropriate frame for goods and services which enables the production of the
Consumer Price Index, for the United Arab Emirates.
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Price Indices are usually used as a tool for measuring changes in prices of
goods and services and monitoring price trends, market conditions and standard
of living. However, the Price Indices are considered one of many indicators which
can be used for examining the cost of living. On the other hand, the Price Indices
are widely used for measuring inflation rates and economic recession.

Therefore the National Bureau of Statistics (NBS) worked hard during the
previous years to find a standard basket of consumer price index and in preparation
for the monitoring, study and see the changes in their prices at regular intervals.
NBS did efforts to provide the appropriate framework for goods and services,
which represented the basis of a whole system of prices and indices. NBS has
initiated its activities in this area in April of 2007, where it was able to collect data
on thousands of goods and services during the year. After a thorough examination
of these goods and services, he has installed the main groups of goods and services
to be a consumer basket of whole UAE. The NBS is currently collecting consumer
prices for these goods and services on a regular basis.

The NBSis pleased to issue this report for the year 2011; this report represents
the consumer price indices. NBS began producing statistical reports on prices since
the beginning of the year 2008 on a regular basis.

NBS produces statistical data on indices numbers that are needed by data
users, decision makers, planners, and researchers. In the meantime, we encourage
users of Price Indices to provide us with their comments and suggestions in order
to make the necessary improvements in our work.

March 2012

Rashed Al-Suweidi
General Director
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Notes to Users

Due to variations in prices, weights and the final detail of goods
between the different emirates, the CPI has been calculated
separately for each of the different emirates. Therefore, the
term CPI for the whole state has been calculated by using the
geometric mean of prices of goods and services weighted by
the relative importance of each emirate.

Indices contained in this bulletin are calculated using the
average prices of goods and services, the components of the
consumer basket in 2007, and the weights used in constructing
the index number have been derived from the data of the
household income and expenditure survey in the State, which
was carried out by the Bureau on 14,000 families during the
period 01/04/2007 to 31/03/2008.

Price data were collected from the five Northern Emirates
(Sharjah, Ajman, Umm AIl-Quwein, Ras Al-Khaimah, and
Fujairah) by the National Bureau of Statistics, while data were
collected in each of the emirates of Abu Dhabi and Dubai,
through the Statistics Centre - Abu Dhabi and Dubai Statistics
Center.

Prices of goods and services are collected in Arab Emirate

Dirham (AED), and the monthly average exchange rate of the
US § for the year 2011 is 3.67.
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